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Goal:		

Explore	Outside	the	Classroom	
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Reality:		
Connec<ng	Outside	the	Classroom	

•  Research	Tools	
•  Career	Search	Tools	
•  Classroom	Digital	
Automa<on	Tools	





First,	The	Googleplex	



Social	Media	Data	Tools	

•  Google	Trends	
•  Google	Analy<cs	
•  Google	Keywords	
•  Facebook	Ad	Tools	
•  Lynda.com	(learning	to	learn)	
•  SimilarWeb	–	web	site	analysis	
•  Next	Big	Sound	
•  Audiense	(was	SocialBro)	
•  Chartmetric.io	–	playlist	analysis	



Google	Trends	



Google	Analy<cs	



Google	Keyword	Planner	



Facebook	Ad	Tools	



Lynda.com	



Search.Crea<vecommons.org	



SimilarWeb	–	Chrome	Tool	



SimilarWeb	–	Traffic	Sources	



SimilarWeb	–	Social	Network	Sources	



Next	Big	Sound:	Gender/TwiFer	



NBS:	TwiFer	Men<ons	by	Geography	







Chartmetric.io	





Influencer	Analysis:	Hype	Machine	



Audiense	(TwiFer	influencers)	



Student	Java	Coding	Project	



Jobscan.co	–	match	ATS	



Skill	Matching	Details	



Indeed.com/jobtrends	



LinkedIn	+	University	



Word	clouds:	hFps://worditout.com/
word-cloud/create	



Automate	Classroom	
	

•  Diigo	–	Chrome	tool,	link	sharing,	embedding	
in	LMS	



Groups	with	Class:	Links	or	Jobs	



Embedded	Ar<cle	or	Job	Lists	



Canva.com	



Prezi	–	expand	presenta<ons/
storytelling	



Dimensional	Storytelling	



And	More	
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Extended	Reach:		
Connect	and	Gather	Outside	the	Classroom	
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