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today�we�will�share�two�findings�today�we�will�share�two�findings�today�we�will�share�two�findings�today�we�will�share�two�findings�

but�there�are�many�bins�to�minebut�there�are�many�bins�to�minebut�there�are�many�bins�to�minebut�there�are�many�bins�to�mine
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2008

we�found�that�people�differ�on��

two�key�factors
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2009

a�country�out�of�balance

The country is in a rutThe country is in a rutThe country is in a rutThe country is in a rut

cyber�census�2009���embedded�in�everyday�life��

cross�country�RV�trip�����100�ethnographic�interviews

ethno�panel�participants:��20�Boomers��

20�Wired�Boomers��40�Zoomers 20�Voomers
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positive,�uplifting,�inspiring,�spiritualpositive,�uplifting,�inspiring,�spiritualpositive,�uplifting,�inspiring,�spiritualpositive,�uplifting,�inspiring,�spiritual

soundtracksoundtracksoundtracksoundtrack to�one’s�lifeto�one’s�lifeto�one’s�lifeto�one’s�life

music�can�be�a�pampering�experience�likemusic�can�be�a�pampering�experience�likemusic�can�be�a�pampering�experience�likemusic�can�be�a�pampering�experience�like

lipstick�which�can�give�you�a�boostlipstick�which�can�give�you�a�boostlipstick�which�can�give�you�a�boostlipstick�which�can�give�you�a�boost

But�it’s�not…why?But�it’s�not…why?But�it’s�not…why?But�it’s�not…why?
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Parents�are�concerned�about�their�childrenParents�are�concerned�about�their�childrenParents�are�concerned�about�their�childrenParents�are�concerned�about�their�children,�but�,�but�,�but�,�but�
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don’t�know�what�to�dodon’t�know�what�to�dodon’t�know�what�to�dodon’t�know�what�to�do
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But,�But,�But,�But,�how�do�you�find�it?how�do�you�find�it?how�do�you�find�it?how�do�you�find�it?

Boomers�Boomers�Boomers�Boomers�don’t�get�itdon’t�get�itdon’t�get�itdon’t�get�it

ZoomersZoomersZoomersZoomers get�too�muchget�too�muchget�too�muchget�too�much
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rapid�change�left�music�rapid�change�left�music�rapid�change�left�music�rapid�change�left�music�

retail�model�behindretail�model�behindretail�model�behindretail�model�behind

ZoomersZoomersZoomersZoomers

Boomers�Boomers�Boomers�Boomers�no�longer�know�no�longer�know�no�longer�know�no�longer�know�what�format�to�buywhat�format�to�buywhat�format�to�buywhat�format�to�buy
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2009:�Interaction�of�literacy�+�utilization�=

new�cyber�segmentationnew�cyber�segmentationnew�cyber�segmentationnew�cyber�segmentation

BoomersBoomersBoomersBoomers VoomersVoomersVoomersVoomers
Wired�Wired�Wired�Wired�

BoomersBoomersBoomersBoomers ZoomersZoomersZoomersZoomers

booming�booming�booming�booming� zoomingzoomingzoomingzooming

vvvvisualizingisualizingisualizingisualizing
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music�archetypes�differ�differ�differ�differ�

BoomersBoomersBoomersBoomers VoomersVoomersVoomersVoomers
Wired�Wired�Wired�Wired�

BoomersBoomersBoomersBoomers ZoomersZoomersZoomersZoomers

passive�passive�passive�passive� reactivereactivereactivereactive interactiveinteractiveinteractiveinteractive

So�what�are�the

barriers�to�music�purchase

BoomersBoomersBoomersBoomers

have�have�have�have�

given�upgiven�upgiven�upgiven�up

WiredWiredWiredWired

BoomersBoomersBoomersBoomers

are�are�are�are�

strugglingstrugglingstrugglingstruggling

ZoomersZoomersZoomersZoomers

are�are�are�are�

drowneddrowneddrowneddrowned

In�dataIn�dataIn�dataIn�data

VoomersVoomersVoomersVoomers

are�are�are�are�

growinggrowinggrowinggrowing

up�digitalup�digitalup�digitalup�digital

24

Is�there�a�Is�there�a�Is�there�a�Is�there�a�

sweet�spot?sweet�spot?sweet�spot?sweet�spot?

ZoomersZoomersZoomersZoomers

Is�there�a�need�to�balanceIs�there�a�need�to�balanceIs�there�a�need�to�balanceIs�there�a�need�to�balance

physical�&�digital?physical�&�digital?physical�&�digital?physical�&�digital?
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A�A�A�A�sweet�spot�sweet�spot�sweet�spot�sweet�spot�is�emergingis�emergingis�emergingis�emerging

ZoomersZoomersZoomersZoomers

Both�groups�are�looking�for�a�way�toBoth�groups�are�looking�for�a�way�toBoth�groups�are�looking�for�a�way�toBoth�groups�are�looking�for�a�way�to

buy�music�againbuy�music�againbuy�music�againbuy�music�again

brick�n’�

mortar

BoomersBoomersBoomersBoomers
online

sales

miss�their�miss�their�miss�their�miss�their�

physical�storesphysical�storesphysical�storesphysical�stores

are�reaching�are�reaching�are�reaching�are�reaching�

data�overloaddata�overloaddata�overloaddata�overload

26

let’s�meet�Boomers

27

boomers�used�to�love�music

28

they�have�dusty�collections�of�CDs

that�they�rarely�play

29

but,�Boomers�have�given�up
too�many�formats�&�too�little�time

30

some�Boomers�prefer�physical�news�to�

music
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wired�boomers�are�struggling

balancing�tech�joy

With�their�With�their�With�their�With�their�traditional�lifestylestraditional�lifestylestraditional�lifestylestraditional�lifestyles

Movie�about�conflict�between�

Boomers�on�tech�devices

32

Wired�Boomers���Wired�Boomers���Wired�Boomers���Wired�Boomers���

straddle���straddle���straddle���straddle���the�digital�dividethe�digital�dividethe�digital�dividethe�digital�divide

Brad’s�storyBrad’s�storyBrad’s�storyBrad’s�story

33

wired�Boomers�wired�Boomers�wired�Boomers�wired�Boomers�isolate�their�childrenisolate�their�childrenisolate�their�childrenisolate�their�children

to�protect�them�from�techto�protect�them�from�techto�protect�them�from�techto�protect�them�from�tech

Jeff�&�Linda’s�storyJeff�&�Linda’s�storyJeff�&�Linda’s�storyJeff�&�Linda’s�story
34

wired�Boomers�have�to�bewired�Boomers�have�to�bewired�Boomers�have�to�bewired�Boomers�have�to�be

mentored�by�mentored�by�mentored�by�mentored�by�their�childrentheir�childrentheir�childrentheir�children

Kathy’s�storyKathy’s�storyKathy’s�storyKathy’s�story

35

Wired�Boomers�are�Wired�Boomers�are�Wired�Boomers�are�Wired�Boomers�are�working�with�tech�working�with�tech�working�with�tech�working�with�tech�

But�often�only�discover�music�But�often�only�discover�music�But�often�only�discover�music�But�often�only�discover�music�

online�by�accidentonline�by�accidentonline�by�accidentonline�by�accident
36

music�stores�

used�to�be�fun�
for�Boomers

They�miss�They�miss�They�miss�They�miss�discovering�musicdiscovering�musicdiscovering�musicdiscovering�music,�looking�,�looking�,�looking�,�looking�

at�the�at�the�at�the�at�the�album�artalbum�artalbum�artalbum�art,�and�the�,�and�the�,�and�the�,�and�the�tactile�tactile�tactile�tactile�

experience�experience�experience�experience�of�the�storeof�the�storeof�the�storeof�the�store

But,�But,�But,�But,�life�got�seriouslife�got�seriouslife�got�seriouslife�got�serious,�,�,�,�

kidskidskidskids needed�attention,�needed�attention,�needed�attention,�needed�attention,�

and�and�and�and�money�is�money�is�money�is�money�is�tighttighttighttight
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key�emotional�need

reconnectionreconnectionreconnectionreconnection with�music�lifewith�music�lifewith�music�lifewith�music�life

ultimate�benefit

enjoying�music�againenjoying�music�againenjoying�music�againenjoying�music�again
38

let’s�meet Zoomers

39

2004�– 2008�zoomers grew�up�to�be

piratespiratespiratespirates

It�was�a�lifestyle�that�was�fed�by�

financial�necessity�+�ample�time

now�they�have�jobs

and�they�know�time�is�money
40

2009:��Zoomers are�experiencing…

data�overloaddata�overloaddata�overloaddata�overload

movie�

featuring�

Randy�and�how�

overloaded�by�

data�his�life�has�

become

2009:��wired�zoomers mothers�are

are�struggling with�new�devices

Kim’s�Story:��just�keep�it�simpleKim’s�Story:��just�keep�it�simpleKim’s�Story:��just�keep�it�simpleKim’s�Story:��just�keep�it�simple

movie�

featuring�Kim�a�

busy�Mom�who�

traded�an�

iTouch for�a�

Nano

42

2009:��Zoomers are�social�networking�

themselves
into�isolationinto�isolationinto�isolationinto�isolation

Chaz’sChaz’sChaz’sChaz’s Story:��gamer�interventionStory:��gamer�interventionStory:��gamer�interventionStory:��gamer�intervention
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2009:��Zoomers are�looking�for�ways

to�balance�digital�&�physical�lifeto�balance�digital�&�physical�lifeto�balance�digital�&�physical�lifeto�balance�digital�&�physical�life

Ryan’s�Story:��biking�vs.�DJRyan’s�Story:��biking�vs.�DJRyan’s�Story:��biking�vs.�DJRyan’s�Story:��biking�vs.�DJ----inginginging
44

Zoomers are�using�social�networks�to

find�physical�space�activityfind�physical�space�activityfind�physical�space�activityfind�physical�space�activity

45

2009:��is�return�to�vinyl�

a�return�to�physical?a�return�to�physical?a�return�to�physical?a�return�to�physical?

tactile,�sound�quality,�a�social�eventtactile,�sound�quality,�a�social�eventtactile,�sound�quality,�a�social�eventtactile,�sound�quality,�a�social�event
46

Zoomers are�

burnt�out

But…they�expect�purchasing�to�be�But…they�expect�purchasing�to�be�But…they�expect�purchasing�to�be�But…they�expect�purchasing�to�be�

VERY�easy…�VERY�easy…�VERY�easy…�VERY�easy…�and�there’s�no�and�there’s�no�and�there’s�no�and�there’s�no�

easy�buttoneasy�buttoneasy�buttoneasy�button

mass�downloading�has�resulted�in�

overwhelming�music�management

faster,�more�reliable�downloads�and�

management�software�=�value

47

key�emotional�need

balancingbalancingbalancingbalancing physical�&�digital�lifephysical�&�digital�lifephysical�&�digital�lifephysical�&�digital�life

ultimate�benefit

music�experience�is�truly�interactivemusic�experience�is�truly�interactivemusic�experience�is�truly�interactivemusic�experience�is�truly�interactive
48

let’s�talk�to Voomers

movie�

featuring�

Degan that�

shows�how�

young�people�

are�growing�up�

digital
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VoomersVoomersVoomersVoomers are�born�toare�born�toare�born�toare�born�to

eyes�&�fingers�eyes�&�fingers�eyes�&�fingers�eyes�&�fingers�on�screenon�screenon�screenon�screen

Chase’s�storyChase’s�storyChase’s�storyChase’s�story
50

VoomersVoomersVoomersVoomers expect�expect�expect�expect�screen�interactivityscreen�interactivityscreen�interactivityscreen�interactivity

Chase’s�storyChase’s�storyChase’s�storyChase’s�story

51

VoomersVoomersVoomersVoomers consider�the�consider�the�consider�the�consider�the�screen�a�part�of�screen�a�part�of�screen�a�part�of�screen�a�part�of�

their�communitytheir�communitytheir�communitytheir�community

Kaitlin’s�storyKaitlin’s�storyKaitlin’s�storyKaitlin’s�story
52

VoomersVoomersVoomersVoomers apapapap their�livestheir�livestheir�livestheir�lives

Degan’sDegan’sDegan’sDegan’s storystorystorystory

53

VoomersVoomersVoomersVoomers love�the�love�the�love�the�love�the�small�screensmall�screensmall�screensmall�screen

and�are�and�are�and�are�and�are�OK�with�small�speakersOK�with�small�speakersOK�with�small�speakersOK�with�small�speakers

Tanner’s�storyTanner’s�storyTanner’s�storyTanner’s�story
54

VoomersVoomersVoomersVoomers visualize�visualize�visualize�visualize�their�musictheir�musictheir�musictheir�music

Lili’sLili’sLili’sLili’s storystorystorystory
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monetizemonetizemonetizemonetize

Education

Community Creativity

Bringing�people�back�into�stores�will�require

E�+�C�squaredE�+�C�squaredE�+�C�squaredE�+�C�squared

Monetizing�online�sites�will�require�an

58

Boomer�storiesBoomer�storiesBoomer�storiesBoomer�stories

59

Jon:�totally�disconnected�from�music

demonstration�&�educationdemonstration�&�educationdemonstration�&�educationdemonstration�&�education

a�simple�demo�changed�Jon’s�music�lifea�simple�demo�changed�Jon’s�music�lifea�simple�demo�changed�Jon’s�music�lifea�simple�demo�changed�Jon’s�music�life

60

create�the�ah�ha!

iTunes�is�more�than�a�store?iTunes�is�more�than�a�store?iTunes�is�more�than�a�store?iTunes�is�more�than�a�store?

paradigm�changing�realization�resulted�in�paradigm�changing�realization�resulted�in�paradigm�changing�realization�resulted�in�paradigm�changing�realization�resulted�in�

new�music�behaviornew�music�behaviornew�music�behaviornew�music�behavior
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Jon�is�reconnected�to�music�lifeJon�is�reconnected�to�music�lifeJon�is�reconnected�to�music�lifeJon�is�reconnected�to�music�life

62

monetize�this�

sharing�photo�albums

EducateEducateEducateEducate include�music�with�albuminclude�music�with�albuminclude�music�with�albuminclude�music�with�album

either�ineither�ineither�ineither�in----store�or�onlinestore�or�onlinestore�or�onlinestore�or�online

63

Monetize�thisMonetize�thisMonetize�thisMonetize�this

staying�in�lovestaying�in�lovestaying�in�lovestaying�in�love
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