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Cross-country ethnographic study of
music 2.0
palancing the physical and digital world

the music experience has come...
full circle

Maren Elwood
melwood@onsiteresearch.com

onsiteresearch.com

This handout does not include links to the

movies that were an integral part of the

presentation or the commentary by the
presenters.

An e newsletter will be generated and sent to
NARM members by the end of June which will
include links to the movies.

If your company wants a personal
presentation of this study, contact
Maren Eiwood at On-Site Research Associates
8312385503 melwood@onsiteresearch.com
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what are the needs of this new
tribe?

today we will share two findings
but there are many bins to mine

cultural context
history of cyber census

50

2‘ movie about
" the history
of this study

Cyber Census |l ccos
L4

Dot.com crash

9/11/01

economy suffered

started longitudinal study of
American trends

device utilization

Maren Elwood
melwood@onsiteresearch.com
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2008
we found that people differ on
two key factors

technological context rapidly changed
initial cyber segmentation

high
cyber 2004 web still not
literacy ubiquitous

2008 web use
all over U.S.

low Boomers Zoomers leaving
cyber Boomers
literacy behind
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The countryisinarut
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e 2009

a country out of balance

2008 cyber census context
recession

Jobloss

security loss

changing gender roles

less discretionary income
many people are in depression

they Nneed Mmusic NOW more than ever

Americans are out of sync

Cyber lives

Physical lives ‘

Parents are concerned about their children, but
they don’t even understand the tech, so they
don’t know what to do

Maren Elwood
melwood@onsiteresearch.com

onsiteresearch.com

—

cyber census 2009 embedded in everyday life
Cross country RV trip 100 ethnographic interviews
ethno panel participants: 20 Boomers

20 Wired Boomers 40 Zoomers 20 Voomers

music is needed at this time of
change

music can become a
positive, uplifting, inspiring, spiritual

soundtrackK to one’s life

music can be a pampering experience like
lipstick which can give you a boost

But it’s not...why?

music that moves you has changed to
Music you need to move

Link it Shareit  connectit
burn it sync it

BUt, how do you find it?

Boomers don’t get it
Zoomers get too much
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2009: Interaction of literacy + utilization =

So what are the

have
given up are
struggling

drowned
In data

growing
up digital

Maren Elwood
melwood@onsiteresearch.com
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rapid change left music
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Boomers what format to buy

Zoomers pirate because it’s cool, free,
and
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A is emerging

P piracy
/ Boomers \ sweet / Zoomers\;
'\ / prick @ SPOL anine /

= mortar sales S =

= \-_/;l T —
miss their are reaching
physical stores data overload

Both groups are looking for a way to

pboomers used to love

but, Boomers have
too many formats & too little time

Maren Elwood
melwood@onsiteresearch.com
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let’s meet

they have dusty collections of

that they

some Boomers prefer physical news to
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wired boomers are
balancing tech joy

Movie about conflict between
Boomers on tech devices \

With their

wired Boomers
to protect them from tech

Jeff & Linda’s story

Wired Boomers are

_'——-

But of ten only discover music

Maren Elwood
melwood@onsiteresearch.com
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Wired Boomers

Brad’s story

wired Boomers have to be
their children

4

Kathy’s story

music stores

for Boomers

They miss » I00KiNg

at the ,and the
of the store

BUT, .
needed attention,
and
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key emotional need
with music life

ultimate benefit

2004 - 2008 zoomers grew up to be

It was a lifestyle that was fed by

now they have jobs

2009: wired zoomers mothers are
SIS with new devices

= T

i
ko \"(."
‘\ o movie
. |

i featuring Kim a

/ 2%
o ~ iy busy Mom who

< 15‘ . traded an

: & @, iTouch for a

2 : A {A‘ Nano

Kim’s Story: just keep it simple

Maren Elwood
melwood@onsiteresearch.com
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let’s meet

2009: Zoomers are experiencing...

movie e
featuring ‘“
Randy and how
overloaded by
data his life has

become

2009: Zoomers are social networking
themselves

ey L2

online networks

Chaz’s Story: gamer intervention
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2008: Zoomers are looking for ways

2009: is return to vinyl

tactile, sound gquality, a social event

key emotional need
physical & digital life

o F’” NA
) -! &\ & \ iy

)

"

ultimate benefit

Maren Elwood
melwood@onsiteresearch.com
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Zoomers are using social networks to

TSP oYO): U myspacecom iTunes facebook s Liilube KERIHIS

Z00mers are

mass downloading has resulted in

faster, more reliable downloads and
management software =

But...they expect purchasing to be

movie
featuring
Degan that
shows how
young people
are growing up
digital

let’s talk to
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voomers are born to
on screen

Chase’s story

Voomers consider the

Voomers love the
and are

Tanner’s story

Maren Elwood
melwood@onsiteresearch.com

onsiteresearch.com

vVoomers expect

Chase’s story

voomers their lives

Degan’s story

voomers their music
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Bringing people back into stores will require

Education

Monetizing online sites will require an

Jon: totally disconnected from music create the ah ha!

- ClR .
a simple demo changed Jon’s music life paradigm changing realization resulted in
new music behavior

Maren Elwood
melwood@onsiteresearch.com Page 10
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Jon is reconnected to music life

48 Cyber Census Participant Forum
Gobal

U= 2

Basic Info

Description: ‘This groupis set up to get cantinuous Fasdback from our ethno panel members. 2 0 st
These are people who will be participating in the Cyber Census 2009 study.

Contact Info

Emal: metwor ch.com

Office: Highway 1, 101, 68, etc ...

Location 225 Crossroads Bivd, #3365

Jon (Atlanta, @A) wrote
at 7izlam on May 15th, 2003

I

Breaking news! Maren creates monster, . Becky assists, Today I've plugged a transmitter For m:
wireless speakers into my computer and 1 am listening to Pandora throughout the house (and
_outside), Now if 1 could onke aet it ko ston asking me if I'm stil listening. ...

Write on Jon's Wall - Report - Delete

st B TAtlanta, GA) wrote

at FiBEarn on May 13th, 2003

After yesterday's “session” with Maren and Becky I'm mulki-tasking again. I've gok Pandora playing
in one ear, NPR (For news) and the outside world in the other, while I'm working on the computer
(msecept For this "break” to share with you), maybe it's not that | can't multi-task, but that T just
gave it up! THAMKS!!!

Iite on Jon's Wall - Report - Delete 61

Monetize this

———
send a song to your loved one online
or by CD with a personalized label

Maren Elwood
melwood@onsiteresearch.com

onsiteresearch.com

monetize this

]

inClude music with album
either in-store or online

monetize this

buy music & make movie in one cyber
or physical place

Zoomer stories

l[dentify a song and send to friend
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monetize this

Regindd Erskine Weskes IV T /A w e o1

Their following will buy songs

[ PANDORA [ s g S e 1 You T Google o8
=

are delivery formats

listening, organizing, sharing, building
community are all activities that take place
in these cyber habitats

Opportunities exist in each community to

More to come

Check your
over the
next few months for more
information from this study
and details about interactive
webinars

Maren Elwood
melwood@onsiteresearch.com

onsiteresearch.com

Monetize this...

help people play, find and buy music
from their cars so they can

Monetize this

torileekauffman's Playlist

Facebook does link to purchase, but
hard to find

Zoomers want to buy off playlists
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